REALTOR? Safe
In or Out of the Office

Source: San Diego Realtor magazine, September/October 2007

| tis always a good time o eview
safery tips for REALTORS'. ‘The
Mational Association of REALTORS
spotlights. REALTOR® Safery Week
every year in Sepiember. Recently the
San Diege Association of REALTORS®
wis potilied by a member that theee
was unusual activity at open houscs.

A couple stopped ar several open
houses, “They would splis up and eriss-
cross back and forth through the home
several times on each visiv making
it very difficulr for the REALTOR®
Iluldillg [!'I.I.' apcn I“]l'l.l&f fiA ] J'll.'L"rI' II'.!I.'I{
of them. ‘The owners discoverad items
missing from thelr residence afier the
upen house,

Here are some steps ta help our
members stay safe while on the job and
s help protect the owners’ possessions,

Safety at Open Houses

o Ask the owner o pack up and safely
stone hisfher “prized possessions”.

2. Advise the owner to oot leave valu-
able jewelry, wanches, money, ooin
and stamp collections and prescrip-
tion medicine or other prived items

L'a.\il}-' available or accessible,

3. IF possible, always v 10 have at
lzast one pther person work wich
vou e an open house,

4. Make sore you have your cell
phone fully charged and thar the
signal srength is pood prior 1o the
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open house. Program emergency
numbers on speed dial.

When you enter the house,
check all rooms and plan

“ "

escape” roures. Unlock
deadbalis o Facilitace a
Faster cscape.

If you were 10 cscape
through the back doar,
make sute you
cscape from the backyard,
Remember thae hi.gh fenoe
often sumound  swinming

pools and spa mbs, malking
it more difficult 0 ger away.

il Ed

Place & biskiness cart. with the
date and time wiitten on the
hack inslde a kivchen caliner,
Make a note on it if you were
the first at the home or iF elients

wele :r]l'ﬂ.d!.r witing g0 canict,

Require all apen house antendees to
sign in. Ask for full name, addres,
phaone number and e-nail.

When you show a house, always
walk behind the progpecr. Dire
them chrough: don't lead them,

Avoid perting trapped oo small
LU LS

. Motify your office, a friend or rela-

tive that you will be checking in

with them every hour on the hour,
IF you dan't call, they nesd o eall
v,

. Advise a neighbar that you will be

showing the house and ask him
or her to keep aware i anything
seems out of the ordinary,

. When you are ready 1o leave ac the

end ol the open house, chedk all
the rooms, back and side vards 1o
make sure everyone has lefr before
lecking the deors,

. Always be prepared o defend

vourscll, il necessary.



It is important in the marketing of

1]1E ]}H'll‘.ll!!'r}-' :1I'IIL| I:'r'l,l.!'S{‘l‘."L‘S I,'hﬂ[ W J{(‘E‘P

everything on a professional level. Here

Al seHnE El.l.i(]l:l.il:l.‘:-i forr FOUT prrotection;

Safe Marketing

1.

Al your marketing  marerials
should be very professtonal.

To avoid rrouble, personal photos
should not be enticing. Minimal

jewelry and conservative dress are

abways the best, Don't ser voursell

Up as a rarget,

Professional  proficiency, not per-
sonal information, should be pro-
vided on business cards, all marker-
ing materials, and any ather media

llh(.'l.l i1 E!l't}l]lt]liﬂl; :r'('l-l] FHI’.‘] [,

Limit the amount of personal
informartion you share, Don't use

vour full name. Use your office
address rather than your home

address—or no address.

Male phone numbers hard 1o
crace. Consider a oll-free number,
as personal cell phone ar home
phone numbers can ofien be traced
I:hrmag]t some Web o sites, Toll-froe
numbers cannot be traced and can
be Torwarded automatically o any
number, You can always hlock call-
er [ by dialing *67 before dialing
a nuwmber [yvouw alveady have caller
ID Fllt:rlH:LI:h_':IW[y |1]‘|)C|’fﬂd, "Pr':}l.,l il
always unblock for a given call by
dialing “82,

Limit the amount of personal inlore-
marion you give -.'r_'1'|1'.1||}r. et o
ko the client before you provide
fumily information, where you live,

and other personl information.

7. My pl'url_':iﬁ'lt‘:l'l;ﬂ E‘Julin:_'_'.' is Lo nat

advertise that a property is “vacant.”

Once vou have determined that

you are really ralking w a licensed |
puent, vou can always convey thar

information.

This article is not intended to
scare you or keep you from doing
business. [r i intended o keep hoth
wou and your clients sale, so thar you
are still in real estave for many years to
coine, Stay safe! @



